3 Epyactipua:

Anpoupyieg «Personal Cosmetics» Tng APIVITA

Epyaotpla pe m oelpd Personal mg APIVITA, 6rou o ®appakomolog MpoopePEL TV EMOTNHOVIKY
TOU KATAPTION 0T dnpLoupyia MPOCWIIKWY KAANUVTIK@Y, e TO TIPOOWITIKG TOU Service, Tou Tilel
TIPOOWTIKES OXETELS!

Makiyi6{ KOPPEZ_XPQOMA
Epyaotpa - Zepvdpia pe mv kabodriynon tou “Make-up Artist” Mdvvn Ziokou pe Baotkég odnyieg,
TEXVIKEG HaKLYlAT kat entoylakeg tdaelg-npotdoeig KOPPEX_XPQMA!

Epyactiipio «®TiaxTwv» TnG Pierre Fabre

MapakoAoudnote emudel€elq Mapaokeung Twv o ETUTUXMUEVWY «DTIaXTWV» yla TIG TIO GUXVES
deppaTikég Madnaelg, mepmynBelte omy EMOTUN TV «dTIAXT@V» LEOA AMd TIG IO KAAOOIKES
OePPATONOYIKEG OUVTAaYES KAl amokTraTe T0 dikd aag CD-ROM pe napackeudopata!

Xopog Néwv Texvoloytov:
Mapouaidoelq e Meyaheg 080veg oe HAektpovikEG EpappoyeEg, Digital Signage, Internet kat e-Shop!
I =oiac i EDCR I

frrre—

X0PHTOQI

Boehringer
I|”I Ingelheim

s
Ea |5a-|=|.u5 :,.yﬂ_

<> MEDIHELM sa
: 7
MED|SPES Novalac Novalou
aby care
@ @ . .
_ SUPERFOODS
Pierre Fabre Ta Best Sellers g guong!
YNOILITHPIKTEZX
adelco ,ﬂndvquﬁ

BY BOLTON HELLAS AEBE Dg . OFROIKA [WMENARINI

Dermocosmetics - Oral Care
uni
gl“j w

health products
MENARDN] MELLAE A

Nestle
utrition

PG hivsew

IYMMETEXONTEZ

EKOEZIAKA MEPINTEPA

www.PharmaManage.gr

AiBouaa Avnyo
187 Qoeig

Personal
Cosmetics
APIVITA

EpyaoTiipio
Pierre Fabre

BaR 7

]

mMZ>M

L Im.raat {Jrﬁsﬂ.au?

I

we

LT

AiBouoa Avtiyovn - 787 Qéoeig

[ Ty gy

i s :
15N . ]
-y ar
| W ‘ o E=
K
A
¥
A
B
& -
\\‘3\‘\‘ (%
P
ARD
C
a BAR 1
LIE 1.l  — - - l
lll]
I BN O



